*Tourism in China* is a welcome addition to tourism literature on China. It was intended as an updated edition of Lew and Yu\'s *Tourism in China* (1995), but there are mostly new chapters and the emphasis is on tourism in the core areas of tourism development in eastern China. It gives a broad overview of the state of tourism in China today and is an excellent departure point for further research.

As a foreigner living in China for nearly 3 years---in Guandong, Jiangsu and Henan provinces---and as a student of tourism, I looked forward to reading this book. Edited by four highly respected academics in international tourism, the book is divided into five sections. Four chapters in Section 1 provide contemporary as well as historical analyses of tourism in China, including a case study of heritage tourism in Beijing. Section 2 discusses tourism research in China, followed by examples of empirical research on economic impacts of tourism and ecotourism in China\'s nature reserves. Section 3 analyses specific tourism industry organizations, such as hotels, travel agencies, transport and theme park development. Section 4 deals with the tourism markets, including marketing and promotion, international visitors, domestic tourism and outbound travel to Hong Kong. Section 5 presents the opportunities, challenges and strategies for tourism development, following China\'s accession to the World Trade Organization.

Although China is undergoing a huge and rapid modernization transition, many of the comments mentioned in Xiaolung Wang\'s chapter on 'China in the eyes of western travelers, 1860--1900' are still pertinent today. The missionaries, proselytizers and merchants are still here, especially since China\'s entry into the World Trade Organization, expecting to make a 'killing' from China\'s potentially huge market.

The Chinese traveler takes little more than a small shopping carry bag or a small backpack, while the foreigner struggles with many awkward heavy bags. The foreigners' complaints about bad roads and dirt still exist and curious Chinese still stare and flock around the lone westerner venturing into local open air markets, or climbing with Chinese friends up a mountain. The tourist becomes a 'tourist object', with many requests to be photographed. However, transport and infrastructure are improving rapidly, as detailed in Chapter 10. Foreigners can choose from a wide range of very acceptable accommodation, including five star international luxury hotels. By 2020, based on World Tourism Organisation (WTO) predictions, the China National Tourism Administration (CNTA) expects a staggering 210--300 million inbound tourist arrivals (higher than WTO\'s 1997 prediction of 137 million arrivals in 2020) and 100 million outbound departures, as well as a six to nine-fold increase in domestic tourism revenue (p. 8).

Currently, domestic tourism peaks in three Golden weeks in October---National Day week, January---February Spring Festival and May. All forms of transport are extremely crowded and with limited pre-booking or return travel facilities for buses and trains, the traveler must take 'pot-luck' during these times, stay still or participate in a packaged tour. Popular sites for international travelers, such as The Great Wall and Xi'an become shoulder-to-shoulder experiences for the foreign tourist. The short-term visitor remains a '...sightseer(s), watching China from a distance, from trains or tour buses' (p. 49). May 2003 proved an exception to the Golden Holiday Week crowds. Because of the Severe Acute Respiratory Syndrome (SARS) scare, businesses and schools effectively quarantined staff and students, and the holiday was cancelled or truncated. This allowed the intrepid traveler to enjoy travel without many traveling companions.

The CNTA predicts confidently that 'tourism will become the pillar of the country\'s economy' (p. 8), representing 8--11% of China\'s Gross Domestic Product. When tourism is consolidated, the last five years 2016--2020 'will be the stage of perfection' (p. 9). Still, as all students of tourism have learned in the last few years, global events, such as terrorism, 9-11, the Bali bombing October 2002, the US--Iraq war and SARS, have played havoc with all tourism predictions. Amongst the rosy predictions of increasing growing economic value of tourism, Wang (p. 52) points out that tourism is inextricably linked with social, political and cultural processes and the tensions between modernization and traditional values and places must be acknowledged and addressed. This is clearly demonstrated in Ap\'s chapter on China\'s theme parks (pp. 195--214). The race to develop theme parks, following the initial success of the early parks led to a 'supply-led' mentality. The subsequent rapid decline and collapse of China\'s theme park industry has provided hard, but valuable lessons for tourism providers if they want to be competitive and to reap long-term profits.

The book contains a number of statistical tables and figures. If there is any criticism, some of these have overlapping data, such as Tables 2.5 (p. 19) and 6.2 (p. 89); some data are as old as 1997, such as in Tables 13.1 (p. 242) and 13.2 (p. 246); some tables have too much detail or are not so easy to interpret, such as Table 13.4 (p. 252)---actual numbers of foreign visitors as well as percentage changes are needed here; some have conflicting data, such as Table 1.3 (p. 7). The WTO predicts that over 137 million international visitors to China are expected in 2020, yet on the following page (p. 8), CNTA predicts 210--300 million inbound tourist arrivals. It would be helpful to have the table and figures contents placed at the front of the book, rather than hidden in the index. Some additional maps would also enhance the presentation. However, collecting data in China is an immense task and even though there may be some contradictions, the trends show the strong growth in international, domestic and outbound travel, both for leisure, business and personal reasons.

*Tourism in China* is an excellent starting point to understand the key trends in tourism development in China, and to develop further research, both at the local case study level and national level analysis. With fierce competition, the question remains: "Will China be able to respond to intense global competition to take its place as the leading travel destination by 2020?"
